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With the right approach at the right time 
in the social media space, businesses can 
boost their sales and visibility and drive 
unprecedented growth. On the surface, 
social media is a compact solution for 
businesses to thrive. But businesses 
cannot afford to generalize their social 
media marketing efforts.

Every business should personalize its 
social media marketing strategy and cater 
to its target audience’s needs. What’s 
interesting is that most businesses now 
understand that social media is the 
perfect hub to better understand the 
changing dynamics, preferences, and 
behaviors of their customers.

Social Media 
Landscape in 2023 
And How Small 
Businesses Can 
Leverage It

2NASE SelfInformed June 2023



Here’s a simplified outlook of the top social media sites, social media platforms on 
the rise and decline, and the ideal social media platforms for micro businesses:

Top 3 Social Media Sites

Facebook
As of 2023 Q1, Facebook is worth over $600 billion. 
Facebook has been helping businesses make 
transformative changes long before TikTok and 
other social media platforms gained momentum. 
While Facebook continues to get caught up in one 
controversy after another, the platform is still ideal 
for businesses and brands to engage with a massive 
user base and roll out highly targeted campaigns.

YouTube
YouTube is a bigger platform than TikTok, Snapshot, 
and Instagram combined. When it comes to video 
content creation, businesses can’t go wrong with 
YouTube. In fact, from small businesses to large 
corporations, hiring content creators and video 

editors has become a common practice to create 
and share unique content. With over 2 billion active 
monthly users, YouTube is a great platform where 
people come to learn and get entertainment.

Instagram
If you’re looking for quick success, then your best 
bet is Instagram. In a few months, you can gain 
millions of followers. With over 1 billion users, 
Instagram has become a top-tier social media 
platform. While sharing pictures is the essence of 
the Instagram platform, businesses and brands now 
leverage built-in features like “Instagram Stories” to 
showcase their products, build unique voices, and 
offer added value to their target customers. 
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Which Social Media Platform has the Most Active Users?

Which Social Media Platforms Are Declining?

Facebook is still the reigning king of social media 
platforms with the most active users. With almost 
3 billion active monthly users, Facebook continues 
to be the biggest social media platform. Just for 
perspective, understand that almost 40% of the 
global population is now on Facebook.

Today, over 200 million small to mid-sized 
businesses have a presence on Facebook. 
Additionally, seven million marketers and 
advertisers use Facebook to promote campaigns 
and businesses. Whether it’s video content, stories, 
or images, everything works great on Facebook. 
The content that triggers engagement and 
conversations on Facebook always stands out.

Facebook
It is no secret that Facebook has a huge following, 
but the platform has been the subject of many 
controversies. This has had a significant impact 
on the platform. What’s worse is that the younger 
generation prefers Instagram, Snapchat, and TikTok 
to Facebook.

Twitter
Twitter engagement is on the decline for some time. 
Under Elon Musk’s leadership, Twitter is heading 
in an uncertain direction. While the social media 
platform is finding new ways to charge users, it 
has become more rigid around political discourses 
and routinely bans/suspends accounts that are 
exercising their right to free speech. This has had a 
negative impact on how people see and use Twitter. 

Which Social Media Platforms Are Rising?
TikTok
It feels like everyone is on TikTok. And for the past 
few years, Gen Z has made TikTok their home. 
In fact, data shows that the younger generation 
prefers to use a vibrant social media platform like 
TikTok than old school platforms like Facebook.

Instagram
Like TikTok, Instagram is incredibly popular among 
the younger generation. You may not realize it, but 
Instagram is swarming with pictures of Gen Z and 
millennials. With more built-in features, Instagram 
has become more competitive than ever and 
garners the attention of the younger generation.
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Facebook 
Despite all the controversies and negative 
perceptions, Facebook has a huge following, and 
businesses cannot afford to overlook its massive 
user base. Whether it’s media, telecommunication, 
technology, financial services, entertainment, 
eCommerce, gaming, or consumer goods, 
Facebook is the dominant social media platform 
where businesses can develop and implement 
unique campaigns. 

Google My Business 
That’s right — many businesses don’t see Google 
My Businesses. But businesses that use it as just 
another social media platform have managed 
to reap short-term and long-term benefits. After 
all, GMB has over 5 billion users. Using GMB, 
businesses can improve their profile, step up 
localized efforts, engage in social proofing, and 
improve overall content quality. 

TikTok
TikTok is growing at lightning speed, and the 
networking approach on this social media platform 
is different from other channels. In fact, 1 out 
of 4 users on TikTok are young. And like teens, 
businesses can master the art of short-form content 
and better engage with the younger audience.

Instagram
Coaches, small businesses, and influencers 
are changing the way they sell a wide range 
of products. Instagram is all about image 
consciousness, and businesses across cosmetics, 
wellness brands, personal care, and fashion are 
making the most out of Instagram. Over 75% of the 
Instagram user base is younger than 25 years old, 
which makes it a great platform for businesses to 
connect with younger audiences. 

Facebook Messenger
Ever since Facebook decided to transform its 
Facebook Messenger into a dedicated app, it 
is helping businesses of all kinds connect with 
customers. It has over 1 billion followers and allows 
businesses to advertise, communicate, and send 
automated messages via chatbot. 

LinkedIn
With close to 900 million active monthly users, 
LinkedIn has become an ideal social media 
platform for businesses. The platform has evolved 
from a job search marketplace or a business 
networking platform. Today, LinkedIn houses some 
of the best experts across different industries. 
Small businesses now use LinkedIn to build B2B 
and B2C relationships, hire top talent, and build a 
unique brand.

Which Platforms are the Best for Small Businesses?
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Twitter
How you approach Twitter users and execute 
social media campaigns is significantly different on 
Twitter than on Facebook or any other social media 
platform. Twitter has become the place where all 
the controversies and discourse stem from. The 
platform has over 450 million active monthly 
users. Businesses develop impeccable marketing 
strategies on Twitter based on the character limit 
and unique voice. 

Sum Up
Whether it’s starting a business or growing a 
business, there is no avoiding the social media 
landscape. Today, businesses of all sizes have a 
great opportunity to build their unique brand, 
engage with more customers, and maintain a 
competitive edge through social media platforms.

The social media space has evolved to the point 
where businesses look at most of their target 
audience on social media channels. The most 
profitable businesses are the ones that use 
social media platforms to raise brand awareness, 
generate more leads, and consistently engage with 
their customers.

MindEdge
Small businesses and self-employed individuals 
continue to make the most out of MindEdge. It is 
a great platform for small business owners and 
self-employed to get the necessary education and 
use their knowledge to achieve success. From data 
analytics to management to leadership, MindEdge 
offers many certificates and courses. 

How to Leverage NASE 
Since continuous learning is in the spotlight, more 
and more small businesses should develop and 
roll out unique social media campaigns to stand 
out. And small business owners and entrepreneurs 
can leverage NASE, or the National Association for 
the Self-Employed, to build and share their unique 
voice.

Today, it feels like there are endless learning 
opportunities. Social media gives small businesses 
a chance to be as competitive as a renowned 
brand. When you dive into the social media space, 
small businesses are bound to encounter more 
opportunities than challenges.

See the Latest Press Releases from NASE

NASE President to Moderate Panel on Digital Tools & Rules 
Mar 15, 2023
As the American small business community continues to grow and expand, 
NASE will participate in Entrepreneurship Exchange 2023 (EX23), hosted by the 
Small Business Roundtable, in London, UK on Thursday, March 16th.

NASE Awards $28K in Growth Grants to Support America’s 
Record-Shattering Growth in the Small Business Community
Mar 06, 2023

As our nation’s small business community continues its record-breaking surge 
with more American’s choosing to open their own small business than ever 
before, NASE announced today $28,000 in Growth Grants to seven local small 
businesses for the fourth quarter of 2022.

READ FULL STORY

READ FULL STORY

READ ALL PRESS RELEASES
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NASE Annual 
Meeting

On behalf of the NASE Board of Directors, we would 
like to invite you to the 2023 NASE Annual Meeting. 
This year’s meeting will take place via Zoom. We 
know it can be demanding for small business owners 
to take time and resources away from their daily 
operations.
The meeting will be held on Thursday, July 27, 2023 
at 5:00 PM CST.
All NASE members are encouraged to attend.

Registration Is Open!

Register Here
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Member Benefits
Visit NASE.org to learn more about the following benefits!

New!

How It Works! 3 Plans to 
Choose From!Search Small Businesses

Use our website to search small businesses by specialty or 
location. It's easy to search and find top-rated small businesses.

Compare Small Businesses

After searching for small businesses, learn more by comparing 
quotes, reviews, and full profiles of each small business.

Contact Small Businesses

Once you find small businesses that you like, contact them to get 
more information. Our members are happy to hear from you!

Basic

Monthly

Annual

Free to Join
Get Listed in Seconds

$4.95/month
Most Popular Plan

$69/year
Greatest Value

1

2

3

SMALL BUSINESS GROWTH GRANTS  
are Sponsored by Dell Technologies
Second Quarter 2023

See why Dell has all the technology, expertise and service small 
businesses need to build and maintain an efficient business system. 
Visit www.dell.com/nase to Shop Now! Be sure to state that you are 
an NASE Member or use NASE Member ID 530016897561 to get the 
savings for our program. 

Payanywhere is the all-in-one payments platform 
that powers your business. Designed to offer you 
and your customers maximum payments flexibility, 
allowing you to accept nearly any payment method 
at your business, on the go, and online.

 � Traditional magstripe payments.
 � EMV chip cards.
 � Contactless payments like Apple Pay and 
Samsung Pay.

 � Online payments over the Virtual Terminal.

Get paid with Payanywhere!

Start Saving Now!
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Member Benefits
Visit NASE.org to learn more about the following benefits!

New!

Small Business Resources

AARP Sponsored Growth Grants:
AARP is committed to supporting older 
entrepreneurs. AARP is collaborating with the NASE 
as a supporter of the Growth Grants program. 
The grants are targeting NASE Members who 
are minority business owners aged 45 and older. 
Through this partnership NASE and AARP are 
working to provide greater access to capital for 
business growth.

Click Here to Learn More!

Apply for a NASE Growth Grant sponsored by AARP 
today. There will be three winners each quarter 
awarded a $4,000 grant to support the growth of 
their business.

Sponsorship Showcase

AARP Resources:
Click Here for the AARP Small Business Resource 
Center for the 50+

 � Now that you’ve got your small business off 
the ground, it’s time to find opportunities to 
grow. Click Here to find strategies to grow your 
business.

 � If your business is in a place where you need 
new or additional funding. Click Here to 
evaluate your funding needs.

 � Maintaining and enhancing your marketing 
strategy is key to sustaining and increasing your 
customer base. Click Here for additional tips to 
help your marketing game.

 � Longevity is key. Small business owners should 
try to mitigate risk as much as possible. Click 
Here for guidance on risk mitigation planning.

 � Don’t go it alone. Networking and mentoring 
are vital tools to create a community to 
support. Click Here for a guide on how to use 
networking for growth and success.

AARP Newsletter:
The quarterly Small Business Newsletter connects 
entrepreneurs with information and resources that 
support growth & development.

Click Here to create an account and register for the 
AARP Newsletter!

Social Media Expert Advice 24/7

Get Started Now!

Online trends shift quickly, keeping up with how to 
best reach potential customers can be difficult. The 
NASE Social Media experts are available to help you 
navigate what you need to maximize your exposure 
online.

Members of the NASE are invited to ask as many 
questions as they wish and to ask as many of 
our experts as they wish. We’re here to help you 
succeed!

Click Here to get started!
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Your Business 
Could be Featured 
in our Monthly 
e-Newsletter!
We want to hear from you!

Throughout the year NASE publishes 
a new Member Spotlight in our 
e-Newsletter called SelfInformed, 
a national newsletter sent to over 
50,000 members across the country 
with the latest news about the 
self-employed and micro-business 
community. As part of this national 
e-Newsletter, we want to shine 
a spotlight on those members, 
regardless of where they live, who are 
operating successful businesses that 
are growing and thriving.

GET FEATURED
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Earlier this month, President Biden and House 
Speaker McCarthy agreed on a bipartisan deal 
to suspend the debt ceiling until January 2025 in 
exchange for some policy concessions from both 
sides. The deal imposes caps on federal spending for 
fiscal years 2024 and 2025, with some adjustments 
for veterans’ health care and other priorities.

Here are some of the key provisions of the deal:

The debt ceiling suspension
The deal suspends the nation’s $31.4 trillion 
borrowing limit until January 2025, allowing the 
Treasury to continue paying its bills without 
congressional approval. This removes the debt 
ceiling as a potential issue in the 2024 presidential 
election and avoids a possible default that could 
harm the credit rating of the U.S. and increase 
borrowing costs for everyone. 

The spending caps
The deal limits the growth of federal discretionary 
spending, which includes defense, education, health 
care, infrastructure and more, for the next two 
years. Non-defense spending will remain relatively 
flat in fiscal 2024 and increase by 1% in fiscal 2025, 
after certain adjustments are made. Defense 
spending will increase by about $182 billion over 
two years. These caps could affect the availability 
and quality of public services and programs that 
you rely on or benefit from.

The policy concessions
The deal includes some Republican demands, such 
as recouping unspent Covid-19 money, reducing 
new funding for the IRS, lifting a pandemic-era 
freeze on federal student loan repayments, 
imposing stricter work requirements for food stamp 
recipients and including permits for a natural gas 
pipeline project. These concessions could affect 
your taxes, your student debt, your access to food 
assistance and your energy costs.

The deal was passed by both chambers of Congress 
with strong Democratic support, many Republicans 
opposed it for not addressing the long-term debt 
problem. President Biden signed it into law just two 
days before the deadline for default.

The deal is seen as a compromise that avoids 
a crisis but does not solve the underlying fiscal 
challenges facing the nation. It also sets up high-
stakes deadlines for 2025, when the debt ceiling will 
be reinstated, ACA subsidies will expire and Trump’s 
tax cuts will sunset. We can anticipate increased 
pressure for future tax increases or spending cuts 
to address the long-term debt problem.

Katie Vlietstra is NASE’s Vice President for Government Relations 
and Public Affairs; You can contact her at kvlietstra@nase.org.

Bipartisan Deal 
Suspends The 
Debt Ceiling
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